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with that determination may appeal to
the FDIC’s Assessment Appeals Com-
mittee on the same grounds as set
forth under paragraph (a) of this sec-
tion. Any such appeal must be sub-
mitted within 30 calendar days from
the date of the Director’s written de-
termination. Notice of the procedures
applicable to appeals under this section
will be included with the Director’s
written determination. The decision of
the Assessment Appeals Committee
shall be the final determination of the
FDIC.

(i) Any adjustment to an institu-
tion’s credits resulting from a deter-
mination by the Director of the FDIC’s
Assessment Appeals Committee shall
be reflected in the institution’s next
assessment invoice. The adjustment to
credits shall affect future assessments
only and shall not result in a retro-
active adjustment of assessment
amounts owed for prior periods.

Subpart C—Implementation of
Dividend Requirements

AUTHORITY: 12 U.S.C. 1817(e)(2), (4.

SOURCE: 73 FR 73162, Dec. 2, 2008, unless
otherwise noted.

§3827.50 Dividends.

(a) Suspension of dividends. The Board
will suspend dividends indefinitely
whenever the DIF reserve ratio exceeds
1.50 percent at the end of any year.

(b) Assessment rate schedule if DIF re-
serve ratio exceeds 1.50 Percent. In lieu of
dividends, when the DIF reserve ratio
exceeds 1.50 percent, assessment rates

§328.1

shall be determined as set forth in sec-
tion 327.10, as appropriate.

[76 FR 10725, Feb. 25, 2011]

PART 328—ADVERTISEMENT OF
MEMBERSHIP

Sec.

328.0 Scope.

328.1 Official sign.

328.2 Display and procurement of official
sign.

328.3 Official advertising statement require-
ments.

328.4 Prohibition against receiving deposits
at same teller station or window as non-
insured institution.

AUTHORITY: 12 U.S.C. 1818(a), 1819 (Tenth),
1828(a).

SOURCE: 72 FR 66102, Nov. 13, 2006, unless
otherwise noted.

§328.0 Scope.

Part 328 describes the official sign of
the FDIC and prescribes its use by in-
sured depository institutions. It also
prescribes the official advertising
statement insured depository institu-
tions must include in their advertise-
ments. For purposes of part 328, the
term ‘‘insured depository institution”
includes insured branches of a foreign
depository institution. Part 328 does
not apply to non-insured offices or
branches of insured depository institu-
tions located in foreign countries.

§328.1 Official sign.

(a) The official sign referred to in
this part shall be 7”7 by 3” in size, with
black lettering and gold background,
and of the following design:
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§328.2
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(b) The ‘“‘symbol”’ of the Corporation,
as used in this part, shall be that por-
tion of the official sign consisting of
“FDIC” and the two lines of smaller
type above and below ‘“FDIC.”

[72 FR 66102, Nov. 13, 2006, as amended at 75
FR 49365, Aug. 13, 2010]

§328.2 Display and procurement of of-
ficial sign.

(a) Display of official sign. Each in-
sured depository institution shall con-
tinuously display the official sign at
each station or window where insured
deposits are usually and normally re-
ceived in the depository institution’s
principal place of business and in all its
branches.

(1) Other locations—(i) Within the insti-
tution. In addition to locations where
display of the official sign is required
under this §328.2(a), an insured deposi-
tory institution may display the offi-
cial sign in other locations at the insti-
tution.

(i1) Other facilities. An insured deposi-
tory institution may display the offi-
cial sign on or at Remote Service Fa-
cilities. If an insured depository insti-
tution displays the official sign at a
Remote Service Facility, and if there
are any noninsured institutions that
share in the Remote Service Facility,
any insured depository institution that
displays the official sign must clearly
show that the sign refers only to a des-
ignated insured depository institu-
tion(s). As used in this part, the term
“Remote Service Facility” includes

any automated teller machine, cash
dispensing machine, point-of-sale ter-
minal, or other remote electronic facil-
ity where deposits are received.

(2) Varied signs. Instead of displaying
the official sign, an insured depository
institution may display signs that vary
from the official sign in size, color, or
material at any location where display
of the official sign is required or per-
mitted under this §328.2(a). However,
any such varied sign that is displayed
in locations where display of the offi-
cial sign is required under this §328.2(a)
must not be smaller in size than the of-
ficial sign and must have the same
color for the text and symbols.

(3) Newly insured institutions. A depos-
itory institution shall display the offi-
cial sign no later than its twenty-first
day of operation as an insured deposi-
tory institution, unless the institution
promptly requested the official sign
from the Corporation, but did not re-
ceive it before that date.

(b) Procuring official sign. An insured
depository institution may procure the
official sign from the Corporation for
official use at no charge. Information
on obtaining the official sign is posted
on the FDIC’s internet Web site, http:/
www.fdic.gov. Alternatively, insured
depository institutions may, at their
expense, procure from commercial sup-
pliers signs that vary from the official
sign in size, color, or material. Any in-
sured depository institution which has
promptly submitted a written request
for an official sign to the Corporation
shall not be deemed to have violated
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this §328.2 by failing to display the offi-
cial sign, unless the insured depository
institution fails to display the official
sign after receipt thereof.

(c) Required changes in sign. The Cor-
poration may require any insured de-
pository institution, upon at least thir-
ty (30) days’ written notice, to change
the wording of the official sign in a
manner deemed necessary for the pro-
tection of depositors or others.

§328.3 Official advertising statement
requirements.

(a) Advertisement defined. The term
‘“‘advertisement,” as used in this part,
shall mean a commercial message, in
any medium, that is designed to at-
tract public attention or patronage to
a product or business.

(b) Official advertising statement. The
official advertising statement shall be
in substance as follows: ‘‘Member of
the Federal Deposit Insurance Corpora-
tion.”

(1) Optional short title and symbol. The
short title ‘“Member of FDIC” or
“Member FDIC,” or a reproduction of
the symbol of the Corporation (as de-
scribed in §328.1(b)), may be used by in-
sured depository institutions at their
option as the official advertising state-
ment.

(2) Size and print. The official adver-
tising statement shall be of such size
and print to be clearly legible. If the
symbol of the Corporation is used as
the official advertising statement, and
the symbol must be reduced to such
proportions that the two lines of small-
er type above and below ‘“FDIC” are in-
distinct and illegible, those lines of
smaller type may be blocked out or
dropped.

(c) Use of official advertising statement
in advertisements—(1) General require-
ment. Except as provided in §328.3(d),
each insured depository institution
shall include the official advertising
statement prescribed in §328.3(b) in all
advertisements that either promote de-
posit products and services or promote
non-specific banking products and
services offered by the institution. For
purposes of this §328.3, an advertise-
ment promotes non-specific banking
products and services if it includes the
name of the insured depository institu-
tion but does not list or describe par-

§328.3

ticular products or services offered by
the institution. An example of such an
advertisement would be, ‘“Anytown
Bank, offering a full range of banking
services.”

(2) Foreign depository institutions.
When a foreign depository institution
has both insured and noninsured U.S.
branches, the depository institution
must also identify which branches are
insured and which branches are not in-
sured in all of its advertisements re-
quiring use of the official advertising
statement.

(8) Newly insured institutions. A depos-
itory institution shall include the offi-
cial advertising statement in its adver-
tisements no later than its twenty-first
day of operation as an insured deposi-
tory institution.

(d) Types of advertisements which do
not require the official advertising state-
ment. The following types of advertise-
ments do not require use of the official
advertising statement:

(1) Statements of condition and re-
ports of condition of an insured deposi-
tory institution which are required to
be published by State or Federal law;

(2) Insured depository institution
supplies such as stationery (except
when used for circular letters), enve-
lopes, deposit slips, checks, drafts, sig-
nature cards, deposit passbooks, cer-
tificates of deposit, etc.;

(3) Signs or plates in the insured de-
pository institution offices or attached
to the building or buildings in which
such offices are located;

(4) Listings in directories;

(5) Advertisements not setting forth
the name of the insured depository in-
stitution;

(6) Entries in a depository institution
directory, provided the name of the in-
sured depository institution is listed
on any page in the directory with a
symbol or other descriptive matter in-
dicating it is a member of the Federal
Deposit Insurance Corporation;

(7) Joint or group advertisements of
depository institution services where
the names of insured depository insti-
tutions and noninsured institutions are
listed and form a part of such adver-
tisements;
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§328.4

(8) Advertisements by radio or tele-
vision, other than display advertise-
ments, which do not exceed thirty (30)
seconds in time;

(9) Advertisements which are of the
type or character that make it imprac-
tical to include the official advertising
statement, including, but not limited
to, promotional items such as cal-
endars, matchbooks, pens, pencils, and
key chains; and

(10) Advertisements which contain a
statement to the effect that the deposi-
tory institution is a member of the
Federal Deposit Insurance Corporation,
or that the depository institution is in-
sured by the Federal Deposit Insurance
Corporation, or that its deposits or de-
positors are insured by the Federal De-
posit Insurance Corporation to at least
$100,000 for each depositor.

(e) Restrictions on using the official ad-
vertising statement when advertising non-
deposit products—(1) Definitions—

(i) Non-deposit product. As used in this
part, the term ‘‘non-deposit product”
shall include, but is not limited to, in-
surance products, annuities, mutual
funds, and securities. For purposes of
this definition, a credit product is not
a non-deposit product.

(ii) Hybrid product. As used in this
part, the term ‘‘hybrid product’ shall
mean a product or service that has
both deposit product features and non-
deposit product features. A sweep ac-
count is an example of a hybrid prod-
uct.

(2) Non-deposit product advertisements.
Except as provided in §328.3(e)(4), an in-
sured depository institution shall not
include the official advertising state-
ment, or any other statement or sym-
bol which implies or suggests the exist-
ence of Federal deposit insurance, in
any advertisement relating solely to
non-deposit products.

(3) Hybrid product advertisements. Ex-
cept as provided in §328.3(e)(4), an in-
sured depository institution shall not
include the official advertising state-
ment, or any other statement or sym-
bol which implies or suggests the exist-
ence of federal deposit insurance, in
any advertisement relating solely to
hybrid products.

(4) Mixed advertisements. In advertise-
ments containing information about
both insured deposit products and non-

12 CFR Ch. lll (1-1-13 Edition)

deposit products or hybrid products, an
insured depository institution shall
clearly segregate the official adver-
tising statement or any similar state-
ment from that portion of the adver-
tisement that relates to the non-de-
posit products.

(f) Official advertising statement in
non-English language. The non-English
equivalent of the official advertising
statement may be used in any adver-
tisement, provided that the translation
has had the prior written approval of
the Corporation.

§328.4 Prohibition against receiving
deposits at same teller station or
window as noninsured institution.

(a) Prohibition. An insured depository
institution may not receive deposits at
any teller station or window where any
noninsured institution receives depos-
its or similar liabilities.

(b) Exception. This §328.4 does not
apply to deposits received at a Remote
Service Facility.

PART 329 [RESERVED]

PART 330—DEPOSIT INSURANCE
COVERAGE

Sec.
330.1
330.2

Definitions.

Purpose.

330.3 General principles.

330.4 Continuation of separate deposit in-
surance after merger of insured deposi-
tory institutions.

330.5 Recognition of deposit ownership and
fiduciary relationships.

330.6 Single ownership accounts.

330.7 Accounts held by an agent, nominee,
guardian, custodian or conservator.

330.8 Annuity contract accounts.

330.9 Joint ownership accounts.

330.10 Revocable trust accounts.

330.11 Accounts of a corporation, partner-
ship or unincorporated association.

330.12 Accounts held by a depository insti-
tution as the trustee of an irrevocable
trust.

330.13 Irrevocable trust accounts.

330.14 Retirement and other employee ben-
efit plan accounts.

330.15 Accounts held by government deposi-
tors.

330.16 Noninterest-bearing transaction ac-
counts.

330.101 Premiums.
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